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Report 2
Promotion Campaign Evaluation 

Case Study

a leading washing detergent brand

Location: MetroCentre in Gateshead

December 2005
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Report 2 covers:
• Summary

• Brand Perception

• Propensity to Buy

• About the Experience

• Brand Awareness
• Purchase habits

• Survey Demographics
• Age

• Gender
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Summary

• The campaign had a positive influence on 84% of the respondents 

• 79% are likely or very likely to purchase the product in the next three months as a 

result of this campaign 

• 69% will tell others about the promotion campaign

• Nearly 50% are likely to purchase this product over one of its competitors’ product

• Approximately 90% will use the free sample that they received on the day
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Has today’s activity influenced you positively about 
this brand or product?

84%

16%

Yes No

Brand Perception
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Assuming you will purchase within this sector in the 
future, how likely would you say you are to purchase 

this brand  or product after this experience?

Will you go on to purchase this brand or 
product in the next 3 months as a result of 

today’s activity?

Propensity to Buy

Will you go on to purchase this brand or 
product today as a result of activity?
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79% will purchase 
this brand as a 

direct result of this 
promotion
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The activity has positively changed my perception of the brand

I will use my free sample that I have received today

I will tell others about today’s promotion

I will use the product more regularly as a result of this activity

This was an effective way for the brand to communicate with me

I am more likely to be receptive to this brand’s other advertising,
Direct Marketing, Radio etc. after this activity

Today’s activity was educational

I am more likely to purchase this product over one of its
competitors because of today’s activity

%

Strongly Agree Agree

About the Experience
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Did you know about the brand or 
product before today?

How did you hear about it? 

80%

16%
4%

Yes, definitely Yes, I think so No
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Have you ever purchased this brand 
or product before? 

How frequently do you buy this 
brand or product?

72%

20%

8%

Yes No Don't know
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Age Gender

1% 9%

17%

28%

27%

18%

<18 18-24 25-34 35-44 45-55 >55

8%

92%

Male Female

Total number of respondents: 247

Survey Demographics


